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About Keiter CPAs

" 45

Largest independent CPA firm
in the Richmond Area

Years in business.
Founded by entrepreneurs
and serving entrepreneurs since 1978

l 2 OVER
Largest CPA firm in Virginia Employees. Over 20 Partners.

Over 65 tax professionals.
Over 55 BAAS professionals

LEA GLOBAL - WORLD CONFERENCE - 24-27 OCTOBER

About Keiter Technologies

6 team members

9 years of experience

Over 100 engagements performed
12 Industries served

Business Growth Focus
Client-Centric Approach
Talent Attraction

Data-Driven Solutions
Enhancing without Disrupting



Presenter Notes
Presentation Notes
Business Growth Focus-Our primary goal is to facilitate business growth opportunities for our clients.
Client-Centric Approach- We immerse ourselves in our clients' perspectives, approaching each project as if we were the client. This ensures that our solutions are perfectly aligned with their unique needs and objectives.
Talent Attraction- We attract top-tier talent by continuously challenging our team to solve real-world problems and extend their capabilities. We have true problem solvers on the team who are capable of handling unique challenges across various industries
Data-Driven Solutions- We dive in deep before we begin a project to try and fully understand the business and its unique pain points. We don’t always go for the biggest project, but the one that will have the largest impact on a business
Enhancing without disrupting- We prioritize leaving clients' current systems and processes intact whenever possible, ensuring a smoother adoption rate for our algorithms



About Machine Learning = e

What can you do with Machine Learning?

Predict airplane CO2 emissions, detect crane activity on a job
site, optimize warehouse organization, gamify farm-food-to-
home customer acquisition strategies, writing research papers
to support grant funding, scraping customer portals, classifying
a website

Helping clients incentivized by the bottom line
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Presenter Notes
Presentation Notes
1. Overview of the Service
At Keiter, we specialize in harnessing the power of machine learning to drive innovation and transformation across industries, implementing tools like huggingface, 
Our expertise lies in identifying minimally viable projects that deliver tangible value to our clients.
We excel at tackling cutting-edge challenges that have previously been hard to solve
2. Types of Engagements
Our machine learning services encompass a wide range of engagements, including but not limited to:
Complex algorithms to predict airplane CO2 emissions at the point of sale
Sentiment analysis and other NLP projects
Predicting a crane pick via video data
Predicting customer churn with time to win the customer back
3. Target Market
Our services are tailored for forward-thinking clients who are eager to elevate their AI and machine learning capabilities but not sure where to start or how to solve their pain points. 
Best suited for clients who care about their bottom line and open to new ideas 
We also work with established businesses as well as start ups 
4. Client Benefits
Enhanced Decision-Making: Our models provide data-driven insights, empowering smarter decision-making.
Increased Efficiency: Automating processes and reducing manual labor.
Competitive Advantage: Staying ahead of the curve with innovative solutions.
Cost Savings: Optimizing operations and resource allocation.
Improved Customer Experience: Personalization and user-centric solutions.
Scalability: Growing alongside your business needs





How We Identify A Client Need

“We have tried data
science/analytics, and

it IS never profitable”
“It's an industry

problem”

“This has been a
problem since we
started”
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Case Studies

Building gamification Extracting data from
video feed for events for food delivery PDF and HTML reports
Improving crane operations Predicting customer churn Interpreting data with business logic
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Contact Information

 Subhash Jaini
804-836-3109
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